
 

 

 

 
HOME LEARNING 

 
Subject: Business, Enterprise and Marketing                                                                                                
Time: 1 hour approx. 
Learning Objective: To revisit and reexplore Brand Identity.  
 
Task 1 Brand Identity Theory notes 
Follow the link https://www.businessed.co.uk/index.php/home/theory/camnat-public/camnat-theory-notes-public#r066-

market-and-pitch-a-business-proposal or find the theory notes section for Cambridge National R066 LO1 1.1 
Build a Brand Identity on the businessed website. Read through the slides to check your understanding 
of building a brand identity.  
 
Task 2 Toys R Us Case study 
Toys R Us was first launched in England in 1985. At its peak, it was the toy store that all children 
wanted to visit to see the latest toys and spend their pocket money. However, in 2018, the last stores 
closed and the company went into administration. Toys R Us had not moved with the times and an 
increase in online purchases meant their huge stores were no longer relevant. Most stores were 
located in retail parks and, with cheaper online alternatives available to purchase toys, sales fell 
dramatically.  
Answer these questions either on paper or typed on the computer: 

1. What was the brand personality of Toys R Us when it was popular?  
2. What do you think that Toys R Us could have done to prevent the business closing?  
3. Who has been affected by the closure of the Toys R Us stores?  

 
Task 3 School Brand Activity 
1. Think about all the different elements of Glebe’s brand identity that enable people who are not 

involved in the school to identify it and write these down as bullet points.  
a. Look at the school’s website. What are the different visual elements of the website? Focus 

on the way the website looks, the links, font and colour of text etc. Make notes of your 
findings.  

b. Describe the different elements of the school’s brand identity that appear on the website.  
2. (Optional) Draft an email to Mr Travis suggesting the improvements that could be made to the 

school’s brand identity, including the school website.  
 
Save your work: 
If you are using a computer, open a blank document to do your work (you can use Word or Publisher). 
Don’t forget to SAVE it with your name, the lesson you are doing and the date. 
For example: T.Smith Maths 8 April 
 
If you would like us to see or mark your work please email it or send a photo of your completed work 
to cchallenger@glebe.bromley.sch.uk  
 
Thank you 
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